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May 2013 DI Games Monthly 

 First ever edition of the Disney Interactive Games email was sent out on 
May 10th to 1,654,949 registered users (see larger version here) 

 The email generated an excellent open rate of 22.8% although the click 
engagement wasn’t as high as anticipated, generating a click rate of 
0.87% and 3.80% click to open rate 

 The Story App generated the most clicks, representing 23.8% of all clicks 
in the email, followed by Infinity (17.1%) and Duck Tales (15.5%) 

 Generally, the higher you are placed in 
the email, the higher the engagement. In 
this first email, this was not the case as 
Planes only generated 7.1% of clicks 
while the 3 mobile apps, placed at the 
very bottom, performed well at 12.6% 

http://disney.go.com/partners/email/di_games/di_newsletter/20130508/


May 2013 DI Games Monthly 

Subject Line Opens Open Rate Clicks Click to Open 

SL1: Disney Interactive Games Insider | May 2013 Edition 10,008 21.2% 330 3.30% 

SL2: Games Insider Updates: Disney Infinity, Planes & More! 9,884 20.9% 314 3.18% 
SL3: Get an Inside Look at Disney's Latest Games! 9,805 20.7% 331 3.38% 
SL4: See What's New with Disney Interactive Games 10,046 21.3% 313 3.12% 

 Subject line test was performed and results after 3 hours showed that SL2 was performing 
best, so decision was made to send this to the rest of the population 

 Surprisingly, SL1 turned out to be the better performer after collecting a few weeks worth of 
data. For next month, we will make sure to capture data for 24 hours before picking a winner 

Subject Line Opens Open Rate Clicks Click to Open 

SL1: Disney Interactive Games Insider | May 2013 Edition 3,929 8.31% 147 3.74% 

SL2: Games Insider Updates: Disney Infinity, Planes & More! 3,961 8.39% 162 4.09% 
SL3: Get an Inside Look at Disney's Latest Games! 3,709 7.84% 143 3.86% 
SL4: See What's New with Disney Interactive Games 3,923 8.31% 137 3.49% 



Appendix 



Results by Segment 



Link Results by Product 



Link Results by Product continued 
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